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The Checklist is designed to be completed on electronic form, using as much space as it is necessary for each question. Any additional document can be annexed to the Checklist.

A. Legal protection for GI’s and Institutional Framework

	1. Legal frame for the protection of Gis

	A.1.1.
	Is your country Member of the WTO?

If so, date of accession: April 15º, 1994 / Congressional pass: 12/7/1994.
	YES

X
	NO

 FORMCHECKBOX 


	A.1.2.
	What are the legal provisions implementing the TRIPS Agreement for GIs (or protecting GIs) in your country (national legislation or supra-national legislation directly applicable, except the international agreements) ?

Laws focusing on business practices




 FORMCHECKBOX 

Trademark law







 FORMCHECKBOX 

Special protection






x



through a special registration system

x

Mention the references of the legal texts and, when possible, annex them to this checklist

Law Nº 25.63, “Designation and presentation for wines and spirits in Argentina”

Law Nº 25.380 and its modifying Nº 25.966, “Gegraphical indications and denominations of origin for agricultural products and foodstuffs” (“Law 25.380”)



	A.1.3.
	Is any change expected in the mid-term for the legal frame regarding GIs in your country?

If yes, give some indications

Law Nº 25380 must be regulated by a decree, which emission in formal procedure. Formal sign by the President is expected in 3-4 months. Afterwards, implementation should be developed.


	YES

X
	NO

 FORMCHECKBOX 


	A.1.4.
	Is there external pressure to promote GIs in your country? From what country / institution?

European Countries.

Multilateral frame: UE/ MERCOSUR negotiations.


	YES

x
	NO

 FORMCHECKBOX 


	A.1.5.
	Does your legislation provide for recognition and protection of GIs or appellations of origin of foreign countries which are protected in the country of origin?

Indicate the applicable provisions

Law 25.380, article 23.

Law 25.163, art. 38 and Decree 57/2004.


	YES

X
	NO

 FORMCHECKBOX 


	A.1.6.
	Is there any specific prohibition in the legislation/rules/procedures covering geographical indications not protected in the country of origin?

If so, please specify the relevant statutory provision.

It is not prohibited specifically, but:

a) Law 25.380 (art. 23) and its regulatory decree, establish that there is no obligation to protect IGs /DO that are not protected in its country of origin. 

b) Regulatory decree 57/2004 (Law 25.163) mentions:

article 38: .. d) Foreing Provenance Indications, Geographical Indications y denominations of origin may be included in the Registry, as far as they prove to be registered in its country of origin.


	YES

 FORMCHECKBOX 

	NO

x

	A.1.7.
	For laws focusing on business practices only
Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI?

If so, quote the definition(s) with indication of source.

Law 22802: “Ley de Lealtad Comercial”, articles 7 and 8.

ARTICULO 7º — No podrá utilizarse denominación de origen nacional o extranjera para identificar un fruto o un producto cuando éste no provenga de la zona respectiva, excepto cuando hubiera sido registrada como marca con anterioridad a la entrada en vigencia de esta ley. A tal efecto se entiende por denominación de origen a la denominación geográfica de un país, de una región o de un lugar determinado, que sirve para designar un producto originario de ellos y cuyas cualidades características se deban exclusiva o esencialmente al medio geográfico. 

ARTICULO 8º — Se considerarán denominaciones de origen de uso generalizado, y serán de utilización libre aquellas que por su uso han pasado a ser el nombre o tipo del producto


	YES

x
	NO

 FORMCHECKBOX 


	A.1.8.
	For trademark law only 

Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI?

If so, quote the definition(s) with indication of source.

Marks Law Nº 22.362, article 3° inc. c) prohibits the registration as marks, of national or foreing denominations of origin.

Defines that it „...the name of a country, region, locality or geographical area  which serves to designate a product originated therein, and which quality and characteristics are due exclusively to the geographic enviroment. It is also considered denomination of origin those which refers to a determinated geographic area related to certain products.

The definition is similar to the one expressed in the WORLD INTERNATIONAL PROPERTY ORGANIZATION ( “Ley Tipo para los países en desarrollo sobre la protección de las denominaciones de origen y las indicaciones de procedencia“)


	YES

x
	NO

 FORMCHECKBOX 


	A.1.9.
	Does the law or any related document contain specific provisions for collective or certification marks including a GI ?

But, in the other hand, they are not prohibited. So, they are registered as individual marks, and function in practise as collective o certifications marks.


	YES

 FORMCHECKBOX 

	NO

x

	A.1.10.
	Is the higher level of protection required for wines and spirits under Article 23.2 of the TRIPS Agreement
 provided for any other product?
If so, specify such products and the law under which they are protected


	YES

 FORMCHECKBOX 

	NO

X

	A.1.11.
	For special protection only
Are there legal provisions specific to a sub-national level ?

If yes, give also information regarding sub-national provisions and procedures in the following replies

JUJUY: Ley 5223: Creacion del Programa de Identificación de Origen Jujuy; Ley 5224: Creación del Régimen de Denominación de Origen Controlado (2000)

SALTA: Ley 7.163 (2001):Sello De Producto Salteño-Fomento De La Produccion Tradicional Y Organica, Indicaciones De Procedencia :Y Denominacion De Origen

LA RIOJA:  Ley N. 6.081 (1995) Denominacion De Origen. 

SAN JUAN:  LEY N. 6524 (1994): denominacion de origen (vinos y uvas)

CORRIENTES: Ley N. 5449 ( 2002) Declara De Interes Provincial Promocion De Productos De Procedencia Y Denominaciones De Origen. 

 RIO NEGRO: Ley N. 3296 (1999): Crea Regimen de Denominación de Origen Controlado de Rio Negro.

CHUBUT: Ley 4459 (1999).

But, the quoted laws are not in effective application. Only recently, CHUBUT Province gave the first certificate for “ Lana de Camarones” (Wool)


	YES

X
	NO

 FORMCHECKBOX 


	A.1.12.
	Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI ?

If so, quote the definition(s) with indication of source. Mention also any legal definition of terms like “appellation of origin”

Law 25.380: 

ARTICULO 2°.- A los efectos de esta ley se entiende por:

a)
Indicación geográfica: Aquella que identifica un producto como originario del territorio de un país, o de una región o localidad de ese territorio, cuando determinada calidad u otras características del producto sean atribuibles fundamentalmente a su origen geográfico.

b)
Denominación de origen: El nombre de una región, provincia, departamento, distrito, localidad o de un área del territorio nacional debidamente registrado que sirve para designar un producto originario de ellos y cuyas cualidades o características se deban exclusiva o esencialmente al medio geográfico, comprendidos los factores naturales y los factores humanos.

Law 25.163:

ARTICULO 4º 

A efectos de la presente ley, se entiende por Indicación Geográfica (I.G.): el nombre que identifica un producto originario de una región, una localidad o un área de producción delimitada del territorio nacional no mayor que la superficie de una provincia o de una zona interprovincial ya reconocida, la I.G. sólo se justificará cuando determinada calidad y las características del producto sea atribuible fundamentalmente su origen geográfico. 

En la definición precedente, entiéndase por :

Producto originario: es el producto elaborado y envasado en el área geográfica determinada, empleando uvas provenientes de cepas de Vitis Vinífera L, en el caso que éstas hayan sido totalmente producidas, cosechadas y envasadas en la misma. En aquellos casos en los que la elaboración y/o envasado del producto se realice en un área geográfica distinta a aquella en que se produzcan las uvas, el origen del producto se determinará utilizando en forma conjunta el nombre correspondiente al área de producción de las uvas y el nombre del área geográfica que contenga la producción de las uvas y la elaboración y/o envasado del producto. En el caso de exportaciones a granel, los productos conservarán la categoría de su designación.

 Area geográfica: la definida por límites globales a partir de límites administrativos o históricos.

 Area de producción: la constituida por un terruño o conjunto de terruños, situados en el interior de un área geográfica, que por la naturaleza de sus suelos y su situación ambiental, son reconocidos aptos para la producción de vinos de alta calidad.  

ARTICULO 13º 

A efectos de la presente ley, se entiende por Denominación de Origen Controlada (D.O.C.) el nombre que identifica un producto originario de una región, de una localidad o de un área de producción delimitada del territorio nacional, cuyas cualidades o características particulares se deben exclusiva o esencialmente al medio geográfico, abarcando los factores naturales y los factores humanos. 

En la definición precedente entiéndase por: 

Producto originario: al producto obtenido de uvas provenientes de cepas Vitis Vinífera L, totalmente producidas en el área determinada, elaborado y embotellado en la misma, lo que debe ser expresamente certificado por la Autoridad de Aplicación. 

Area de producción: la constituida por un terruño o conjunto de terruños, situados en el interior de un área geográfica, que por la naturaleza de sus suelos y su situación ambiental, son reconocidos aptos para la producción de vinos de alta calidad. 

Area geográfica: la definida por límites globales a partir de límites administrativos o históricos. 


	YES

x
	NO

 FORMCHECKBOX 


	A.1.13.
	Does the special protection for GIs apply for all kinds of products ?

If no, mention the kinds of products for which the protection is provided.

Only for Wines and spirits ( Law 25.163) and agricultural products and foodstuffs (Law 25.380)


	YES

 FORMCHECKBOX 

	NO

x

	A.1.14.
	Does the special protection for GIs require a formal registration for products to benefit from the protection (special registration system)?

If no, indicate the way the protection is granted


	YES

x
	NO

 FORMCHECKBOX 


	A.1.15.
	For special registration system only 

Must the procedures which lead to the registration of a GI take be based on the initiative of an entity or a person ?
	YES

x
	NO

 FORMCHECKBOX 


	A.1.16.
	For special registration system only
Must the applicant for the protection of a GI be a representative association of concerned producers?

If no, indicate who is entitled to apply for the registration of a GI and the requirements the applicant must comply with

Mostly, but the registration procedure of a Geographical Indication can be initiated by a single applicant, in certain conditions and basis. This is not for the DO.


	YES

x
	NO

 FORMCHECKBOX 


	A.1.17.
	For special registration system only 

Is there any procedure for the definition of the area of production for protected GIs in your country ?

Clearly, in Law 25163: art. 38, inc. c). Decree 57/2004. It is made by  the legal authority,  Instituto Nacional de Vitivinicultura. See, also: Resolution INV Nª 23/99, which approves the “Padrón básico de las áreas de producción preliminaries que por sus aptitudes para la producción puedan pretender acceder a una Denominación de Origen Controlada (DOC) o a una Indicación Geográfica (IG)…”

In Law 25380, art. 3 for IG and its regulatory decree;  art. 17 paragraph c); and its regulatory decree.

Mention in Annex 1 the consultation and decisions bodies which are involved in the procedures. 

Provinces have a mandatory participation: the definited area to be registrered at the National Registry, must be approved first by the provincial authorities.

Other institutions, like the INAL (National Institute for foodstuffs) INTA (National Institute of Agrarian Technology) , SENASA (National Service for sanity and quality of Food- mostly, for IG/DO which refer to meat), SAGPYA, universities, etc. are involved in the procedure. 


	YES

x
	NO

 FORMCHECKBOX 


	A.1.18.
	Is there any procedure for the definition of the GI product characteristics? Who is in charge of defining the code of practices? How is the final decision taken?

Indicate what criteria are considered.

The first level of the definition is in the general law for foodstuffs:  Código Alimentario Argentino”. The product must meet the general requisites and definitions for its type of food. 

If so, the GI product characteristics must show how it is different for the similar others, produced in other places. The applicant must submit proof documents analysis, etc.

The final decision is taken by the legal authority, after examining the dossier.

Mention in Annex 1 the consultation and decisions bodies which are involved in the procedures


	YES

x
	NO

 FORMCHECKBOX 


	A.1.19.
	For special registration system only 

Are mechanisms provided to oppose the recognition of a GI ?

Indicate how is an investigation conducted after such a complaint

After the application is submitted to the National Registry (Secretaría de Agricultura, Ganadería, Pesca y Alimentos), goes for formal examination.  If the legal authority finds than the application meets the requirements for registration, it published in the Official Bulletin, and a daily newspaper in the geographical area (Law 25163, art. 10 and 25; Law 25.380, art. 16 –IG- and 18 –DO-, and its decree).

Any person or institution can make a statement of objection in a 30 days term. If so, initiate the objection procedure (Law 25163, art. 11 and 26; Law 25.380, art. 19).

A statement of objection may refer to:

· The product does not meet the conditions required; or

· The name is a generic name, and therefore not elegible for registration; or

· There is an identical name or mark that can be jeopardized.

The legal authority examines its admissibility, and passes the objection to the applicant for a 30 days term. 

Then, the legal autorithy makes a decision (Law 25.163, art. 27; Law 25.380, art. 20). 


	YES

X
	NO

 FORMCHECKBOX 


	A.1.20.
	Are consumer’s studies taken into account to decide whether a geographical name is a generic one or not ?

However, the concept of “generic” is defined in Law 25163, art. 32 inc. a) and  Law 25.380, art. 25 inc. a). Also: Law 22802 and “Código Alimentario Argentino”

The legal autorithy is provided of consultant faculties to other public and private institutions, which can be used for this issue.


	YES

 FORMCHECKBOX 

	NO

X

	A.1.21.
	Have you any jurisprudence related to the determination of the generic character of a geographical name ?

If yes, mention the case(s) with indication of source(s)

Not yet.


	YES


	NO

x

	A.1.22.
	Provide in Annex 2 the list of GIs which are protected or to be protected at the national and international level

	2. Institutional frame
	
	

	A.2.1.
	Is any change expected in the mid-term for the institutional frame in your country?

If yes, indicate the forthcoming changes

As it was said in the preliminary introduction, Law 25.380 has not been implemented yet. So, when the registration system came into effective enforcement, it is expected to be completed.

Implementation & development is in course.


	YES

X
	NO

 FORMCHECKBOX 


	A.2.2.
	For laws focusing on business practices only
What is the authority responsible for the enforcement of laws focusing on business practices?

Comisión Nacional de Defensa de la Competencia.

Dirección de Competencia Desleal,
  dependiente de la SUBSECRETARIA DE POLITICA Y GESTION COMERCIAL de la SECRETARIA DE INDUSTRIA, COMERCIO Y PYME, del MINISTERIO DE ECONOMIA Y PRODUCCION.



	A.2.3.
	Is the protection for GIs granted by ex officio procedures?

IGs and DOs are protected against abuse liable to mislead consumers.

So, the legal autorithy can initiate ex officio procedures.  

It may be initiated also by any of the institutions which are part of the  Food Control National System (Sistema Nacional de Control de Alimentos – Decree Nº 815/1999). 

Right holders would normally need to initiate enforcement proceedings.

In any case, it has to be proved false o deceptive use, o compliance with the specified conditions for the use of the GI or DO. 

This procedures may lead to the imposition of sanctions.
	YES

X
	NO

 FORMCHECKBOX 


	A.2.4
	For trademark law only 

What is the authority responsible for the registration of trademarks?

Instituto Nacional de la Propiedad Industrial.



	A.2.5.
	Is there a specific procedure regarding the registration of a trademark including a GI?

See, Law 25.380 (art. 47) 

Marks Law Nº 22.362 (art. 3, inc. c).


	YES

X
	NO

 FORMCHECKBOX 


	A.2.6.
	For special registration system only
What is the authority responsible for the registration ?

For Wines: Instituto Nacional de Vitivinicultura.

Agricultural products and foodstuffs: Secretaría de Agricultura, Ganadería, Pesca y Alimentos.



	A.2.7.
	Are other public authorities involved in the registration procedure?

Instituto Nacional de la Propiedad Industrial.

Provinces.


	YES

X
	NO

 FORMCHECKBOX 


	3. Relations between GIs and trademarks

	A.3.2.
	Are there cases of jurisprudence in your country concerning the conflicts between GI’s (protected and non protected ones) and national or international trademarks?

If yes, mention the cases in Annex 3.

LA RIOJA, ESPAÑA.

ver fallo: “The Scotch Whisky Association y otro c/ García, José P CNFed Civil y Comercial, sala II, 15/02/2000, publicado en Suplemento La Ley-Colegio Publico de Abogados, N° 3, abril 2001, pags. 31/37

	YES

X
	NO

 FORMCHECKBOX 


	4. Monitoring and certification for GIs

	A.4.1.
	For trademark law only 

Are there provisions for the monitoring of collective or certification marks including a GI?

If yes, mention these provisions


	YES

 FORMCHECKBOX 

	NO

X

	A.4.2.
	For special registration system only 

Is a certification procedure mandatory for the GIs ?

If yes

Private (individual procedure)





X

Private (collective procedure)





X

Public
(only for wines and spirits)




X

If no, how is the monitoring provided?


	YES

X
	NO



	A.4.3.
	If the certification is mandatory and private, are public institutions involved in the definition of the plans for monitoring and non conformities to the product requirements?

Law Nº 25163.

Law Nº 25380

Subnational autorithies : Provinces.
	YES

x
	NO



	A.4.4.
	If the certification is mandatory and private, is the representative association of producers involved in the definition of the plans for monitoring and non conformities to the product requirements?


	YES

X
	NO

 FORMCHECKBOX 


	A.4.5.
	Is there an additional public monitoring for the GIs ?

Yes, through the legal authorities (SAGPYA, INV)
	YES

x
	NO



	A.4.6.
	Are there public subsidies for monitoring and certification of GIs in your country?

Not yet, but there are plans to give them.

There are public subsidies for different quality certifications.

There are some, included in development plans/programs for different provinces, for implementation and recognition.


	YES

 FORMCHECKBOX 

	NO

X

	5. Ownership, costs and duration for GIs

	A.5.1.
	For trademark law only 

Is the owner of a collective or certification mark including a GI always a private entity?

If no, give examples of public owned marks

“ALIMENTOS ARGENTINOS, UNA ELECCION NATURAL” – “ARGENTINE FOOD, A NATURAL CHOICE”, owned by the Secretaría de Agricultura, Ganadería, Pesca y Alimentos.
	YES

 FORMCHECKBOX 

	NO

X

	A.5.2.
	Must the owner of a collective or certification mark including a GI renew the registration?

If yes, indicate the duration of the registration

Collective and certification marks are not regulated; nor prohibited.

So, they function as a privately owned commercial mark. The duration of its registration is 10 years.


	YES

X
	NO

 FORMCHECKBOX 


	A.5.3.
	What are the direct costs for registering a collective or certification mark including a GI?

Registry fees for individual marks are $ 100 (cien pesos) for each mark in each class. Proffessional fees must be added (almost $ 300 each)



	A.5.4.
	Give examples of monitoring and certification costs (global or per producer) for GI products protected under collective or certification marks, when available

Information not available, because lack of implementation and enforcement of the two Laws.



	A.5.5.
	For special registration system only 

Who is the owner of a registered GI?

The applicant/s, for the GIs;

the Consejo de Denominación de Origen, for DOs. 



	A.5.6.
	Must the registration of a GI be renewed?

If yes, indicate the duration of the registration


	YES

 FORMCHECKBOX 

	NO

X

	A.5.7.
	Are there provisions allowing the cancellation of a registration for a GI?

If yes, indicate the conditions and the procedure

Law 25.380: 

ARTICULO 30.- Se producirá la extinción de la inscripción de una denominación de origen de productos agrícolas o alimentarios por las siguientes causas:

a)Renuncia del Consejo usuario de dicha denominación.

b)Cancelación del registro por causa de sanciones.

c)Cancelación del registro cuando hayan cambiado las condiciones naturales administrativas que fundamentaron el otorgamiento de la denominación de origen.

Law 25.163: articles 44 and 45.
	YES

X
	NO

 FORMCHECKBOX 


	A.5.8.
	What are the direct costs for registering a GI?

Registry fees are not fixed yet for Agricultural Products and Foodstuffs (Ley 25.380)

Registry fees for wines and spirits: Fixed by legal authority, Instituto Nacional de Vitivinicultura:

· $ 200 for each application and $ 0,02 for each litter of wine in the market under IG/DO (INV C 13/2003)

· $ 200 for each winery, factory or firm included in the IG/DO (INV C 5/2004)

currency: $ pesos; exchange rate almost $ 3,50 for € 1, December 2005)

	A.5.9.
	Give examples of monitoring and certification costs (global or per producer) for GI products, when available

Not available yet.

The only certification system available for comparison is “organic certification”.




B. Policies concerning GIs production-marketing systems

	1. Competition and antitrust legislation

	B.1.1.
	In your country, does an antitrust law exist ? 

Mention in Annex 4 the name of the national regulations, the authorities and legal procedures at national level (also regional if any)
	YES

x
	NO

 FORMCHECKBOX 


	B.1.2
	Are there inquiries of national antitrust law authorities regarding GIs ?


	YES

 FORMCHECKBOX 

	NO

x

	B.1.3.
	What was the reason for inquiry ?

Fixing of global quantities




 FORMCHECKBOX 

Price fixing






 FORMCHECKBOX 

Quotas system






 FORMCHECKBOX 

Other:

If possible, annex documents such as law papers or trial decisions

	B.1.4.
	Did this recommendation or decision lead to a modification of the national legislation ?
	YES

 FORMCHECKBOX 

	NO

X

	2. Collective institutions of supply chain (interprofessions
)

	B.2.1.
	Are there specific legal provisions regulating such institutions?

If yes, mention the national legal basis

Not specifically, but the Commerce Chambers must be considered.

La SAGPYA has created the figure of “Foro Productivo Sectorial” ( R 357/2004), group of supply chain members: Foro Federal Hortícola (R 686/2004); Foro Federal de Producción Lechera (R. 923/2005). Too: Consejo Asesor de la Miel. 

A quality label like “Alimentos ARgentinos, Una Elección Natural” has a Public/private Comitee (R 392/2005)
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.2.2.
	Do these institutions concern :

a specific product (such as milk, fruits, meat…)


x
specific geographic areas (regional, national)


 FORMCHECKBOX 

specific quality labels, specific GI products


 FORMCHECKBOX 

Other:


	B.2.3.
	For GI collective institutions:

What kind of tasks can they assume (on a legal basis) ?

Definition and management of the code of practices

X

Marketing studies





X

Strategic analysis





X

Promotion






X

Quality control






X

Negotiation of contract templates



 FORMCHECKBOX 

Fixing of indicative prices on intermediary markets

 FORMCHECKBOX 

Fixing of global quantities




X

Attribution of production quotas to processing units

 FORMCHECKBOX 

Other:
The answer refers to the “Consejo de Denominación de Origen”, as it’s described in Law 25.380 OR 25.163



	B.2.4.
	Are there legal provisions for sanctions when a collective rule is not respected by a member ?

See, Law 25380 , articles 41, 42 y 13 inc. j) k). Sanctions applied to GIs system users.

See, Law 25.163, articles 44 y 45. Sanctions applied to GIs system users.
	YES

X
	NO

 FORMCHECKBOX 


	B.2.5.
	Is the extension of agreements to non-members authorised and supported par the public authorities ?


	YES

X
	NO

 FORMCHECKBOX 


	3. Public support to GI supply chains management

	B.3.1.
	Are there national programs to support the leaders’ training and to improve the quality of management of GIs supply chains ? 

 Not yet, but there are some in project & development.

Marketing & Communication




 FORMCHECKBOX 

Social leadership





 FORMCHECKBOX 

Negotiation






 FORMCHECKBOX 

Business administration





 FORMCHECKBOX 

Other:


	YES

 FORMCHECKBOX 

	NO

X

	B.3.2.
	Are there also programs at local/regional scale ?


	YES

 FORMCHECKBOX 

	NO

x


C. Policies concerning the links between GIs and rural development

	1. Public subsidies devoted to GIs as public support for rural/local development

	C.1.1.
	Is there any general public support to develop the GI products (as collective or certification trademarks or under a special registration system) ?

Administrative support (application files for registration of PDO-PGI, …)
 FORMCHECKBOX 

Technical support (public research, …)




 FORMCHECKBOX 

Other:

There are development programs, which bring technical support: Programa de Servicios AGrícolas Provinciales (PROSAP) y otros 


	YES

x
	NO

 FORMCHECKBOX 


	C.1.2.
	Do public financial subsidies exist for GIs projects/products at firms level ?

If yes, what kind of investments are concerned :

There are some subsidies for agricultural products, but no specifically for GIs.

Production (enterprises equipment– buildings)



 FORMCHECKBOX 

Transformation / elaboration (enterprises equipment– buildings) 
 FORMCHECKBOX 

Trade (enterprises equipment– buildings– transportation) 

 FORMCHECKBOX 

Communication (internal / external) 




 FORMCHECKBOX 

Human resources






x
Other:


	YES

 FORMCHECKBOX 

	NO

X

	2. Integration and co-ordination of public policies

	C.2.1.
	Have you public policies aiming at creating or strengthening the links between GIs and other economic activities?

 Not yet, but there are intentions to project some.

Normative







 FORMCHECKBOX 

Financial







 FORMCHECKBOX 

Promotional







 FORMCHECKBOX 

Technical supports






x

Other:


	YES

 FORMCHECKBOX 

	NO

X

	C.2.2.
	Have you innovative projects based on GIs in the frame of development programs promoted by international organisms (e. g. FAO) or NGOs ?

We have seen some in programs like “Programa de Servicios Agrícolas Provinciales”.


	YES

x
	NO



	C.2.3.
	Are there public policies specifically aiming at facilitating the development of GIs production in small and craft firms ?

Information







 FORMCHECKBOX 

Training







 FORMCHECKBOX 

Other:


	YES

 FORMCHECKBOX 

	NO

x


D. Policies concerning the relations between GIs and consumers

	1. GIs promotion

	D.1.1.
	Does the State assume public communication on GIs ?

But, it have to be developed.

If yes, does it concern:

Legal aspects






 FORMCHECKBOX 

Certification






x
Technical aspects





x

Success stories






 FORMCHECKBOX 

Marketing and communication issues



X

Public support






 FORMCHECKBOX 

Other ………………………………………………………………………………


	YES

X
	NO

 FORMCHECKBOX 


	D.1.2.
	If no, who does assume that public communication on GIs?



	D.1.3.
	Is there a national public-funded organism specifically devoted to the promotion for GIs (even if amongst other missions)?

If yes, is this organism of

Public status






X

Private status






 FORMCHECKBOX 

The legal authorities (Instituto Nacional de Vitivinicultura, for wines and spirits; the Secretaría de Agricultura, Ganadería, Pesca y Alimentos, for agricultural products and foodstuffs, have them among other missions. (See, Law 26.163 and 25.380)


	YES

X
	NO

 FORMCHECKBOX 


	D.1.4.
	In your country and language, is a specific term used to indicate on a package or a promotional advertising that a product is a registered geographical indication ?

If yes, indicate the term(s) and annex the logo(s) when they exist


	YES

 FORMCHECKBOX 

	NO

X

	D.1.5.
	Do the GIs supply chains have any public financial resources to promote their denomination (as a collective denomination and not through individual trademarks) ?


	YES

 FORMCHECKBOX 

	NO

X

	D.1.6.
	Do the regional organisation in charge of the regional label have any public financial resources to promote their denomination (as a collective product and not as private brand)?

May be in the provinces, but we can’ t check it accurately.
	
	

	2. Consumer surveys

	D.2.1.
	In your country, are there food survey in general ?


	YES

x
	NO

 FORMCHECKBOX 


	D.2.2.
	Surveys about the concept of geographical indication (meaning for consumer for example)


	YES

 FORMCHECKBOX 

	NO

X

	D.2.3.
	Surveys about the products with GI themselves

There are in the laws, but they don´t function in practise yet.


	YES

X
	NO

 FORMCHECKBOX 


	
	Mention the surveys in Annex 5



 

� In the sense of the "Review under Article 24.2 of the Application of the Provisions of the Section of the TRIPS Agreement on Geographical Indications", Note by the WTO Secretariat ((IP/C/W/253): “This category of means of protection for IGOs [Indications of Geographical Origin] covers laws which, while not specifically providing for the protection of IGOs, prohibit business practices which can involve the misuse of IGOs. A broad range of laws of this nature [may be] referred to, many relating to the repression of unfair competition or the protection of consumers either in general terms or more specifically in regard to such matters as the labelling of products, health protection and food safety.”


� IP/C/W/253: “Trademark law may provide two types of protection for IGOs: on the one hand, protection against the registration and use of IGOs as trademarks; and, on the other, the protection of IGOs against unauthorized use by third parties. This category also includes collective and/or certification marks.


� IP/C/W/253: “[This] category covers […] laws specifically dedicated to the protection of IGOs or…  provisions providing for special protection of IGOs contained in other laws, for example on trademarks, marketing, labelling or taxation. Some of these means provide sui generic protection for IGOs that relate to products with specifically defined characteristics or methods of production; other means apply without such specific definitions.”


� "The registration of a trademark for wines which contains or consists of a geographical indication identifying wines or for spirits which contains or consists of a geographical indication identifying spirits shall be refused or invalidated, ex officio if a Member's legislation so permits or at the request of an interested party, with respect to such wines or spirits not having this origin."


� compdesleal@mecon.gov.ar


� We call “interprofession” a multi-professional institution that has no commercial statute and whose mission is to co-ordinate the market operations between at least two levels of a given food product supply chain. An “interprofession” is generally an association that is composed of two bodies or more (such as producers, processors, traders, sometimes retailers…), which may negotiate and make decisions in order to improve the collective efficiency of the supply chain. (In France and Switzerland : interprofessions ; in Italy : consorzio ; in Germany : Branchenorganisationen).
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