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The Checklist is designed to be completed on electronic form, using as much space as it is necessary for each question. Any additional document can be annexed to the Checklist.

A. Legal protection for GI’s and Institutional Framework

	1. Legal frame for the protection of Gis

	A.1.1.
	Is your country Member of the WTO?

If so, date of accession: 1st January 1995
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.2.
	What are the legal provisions implementing the TRIPS Agreement for GIs (or protecting GIs) in your country (national legislation or supra-national legislation directly applicable, except the international agreements) ?

Laws focusing on business practices




 FORMCHECKBOX 

Trademark law







 FORMCHECKBOX 

Special protection






 FORMCHECKBOX 



through a special registration system

 FORMCHECKBOX 

Mention the references of the legal texts and, when possible, annex them to this checklist

EU Regulations

2081/92: PDOs – PGIs

1607/00, 883/01, 2805/95: VQPRDs



	A.1.3.
	Is any change expected in the mid-term for the legal frame regarding GIs in your country?

If yes, give some indications
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.4.
	Is there external pressure to promote GIs in your country? From what country / institution?


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.5.
	Does your legislation provide for recognition and protection of GIs or appellations of origin of foreign countries which are protected in the country of origin?

Indicate the applicable provisions

EU Regulation 2081/92. On June 8 2005, the Colombian authorities sent the EC an application from the “Federación Nacional de cafeteros de Colombia” to register “Café de Colombia” as a Protected Designation of Origin in the Community Register of PDOs and PGIs. This is the 1st application received by the Commission from a third country to register a GI in the EU.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.6.
	Is there any specific prohibition in the legislation/rules/procedures covering geographical indications not protected in the country of origin?

If so, please specify the relevant statutory provision.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.7.
	For laws focusing on business practices only
Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI?

If so, quote the definition(s) with indication of source.

EU Regulation 2081/92: 

A PDO (Protected Designation of Origin) covers the term used to describe foodstuffs which are produced, processed and prepared in a given geographical area using recognised know-how.

In the case of the PGI (Protected Geographical Indication) the geographical link must occur in at least one of the stages of production, processing or preparation. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.8.
	For trademark law only 

Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI?

If so, quote the definition(s) with indication of source.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.9.
	Does the law or any related document contain specific provisions for collective or certification marks including a GI? (law 2239/94 and EU Regulation 40/94)
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.10.
	Is the higher level of protection required for wines and spirits under Article 23.2 of the TRIPS Agreement
 provided for any other product?
If so, specify such products and the law under which they are protected
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.11.
	For special protection only
Are there legal provisions specific to a sub-national level ?

If yes, give also information regarding sub-national provisions and procedures in the following replies
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.12.
	Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI?

If so, quote the definition(s) with indication of source. Mention also any legal definition of terms like “appellation of origin”

EU Regulation 2081/92: 

A PDO (Protected Designation of Origin) covers the term used to describe foodstuffs which are produced, processed and prepared in a given geographical area using recognised know-how.

In the case of the PGI (Protected Geographical Indication) the geographical link must occur in at least one of the stages of production, processing or preparation. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.13.
	Does the special protection for GIs apply for all kinds of products ?

If no, mention the kinds of products for which the protection is provided.

1. Cheeses, 2. Meat-based products, 3. Fresh meat (and offal), 4. Fresh fish molluscs and crustaceans and products derived therefrom, 5. Other products of animal origin (eggs, honey, milk products excluding butter), 6. Oils and fats, 7. Table olives, 8. Fruit vegetables and cereals, 9. Bread, pastry, cakes confectionery, biscuits and other baker’s wares, 10. Beer, 11. Other drinks, 12. Non food products and others, 13. Other Annex I products
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.14.
	Does the special protection for GIs require a formal registration for products to benefit from the protection (special registration system)?

If no, indicate the way the protection is granted

A group of producers must define the product according to precise specifications. 

The application, including the specifications, must be sent to the relevant national authority where it will be studied first and thereafter transmitted to the Commission. 

Here the application will undergo a number of control procedures [List of applications]. 

If it meets the requirements, a first publication in the Official Journal of the European Communities will inform those in the Union who are interested. 

If there are no objections, the European Commission publishes the protected product name in the Official Journal of the European Communities. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.15.
	For special registration system only 

Must the procedures, which lead to the registration of a GI take be based on the initiative of an entity or a person?

EU Regulation 2081/92, Article 5: Only a group or subject to certain conditions to be laid down in accordance with the procedure provided for in Article 15, a natural or legal person, shall be entitled to apply for registration. ‘Group’ means any association, irrespective of its legal form or composition, of producers and/ or processors working with the same agricultural product or foodstuff. Other interested parties may participate in the group. A group or a natural or legal person may apply for registration only in respect of agricultural products or foodstuffs which it produces or obtains within the meaning of Article 2 (2) (a) or (b).
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.16.
	For special registration system only
Must the applicant for the protection of a GI be a representative association of concerned producers?

If no, indicate who is entitled to apply for the registration of a GI and the requirements the applicant must comply with
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.17.
	For special registration system only 

Is there any procedure for the definition of the area of production for protected GIs in your country?

Mention in Annex 1 the consultation and decisions bodies which are involved in the procedures

The area is defined by the interested for the PDO-PGI approval party. The Ministry of Rural Development and Food communicates with each Prefecture’s Directorate Rural Development and Food. The Directorates of Rural Development and Food inform all interested parties. If there is not any objection then the Ministry forwards the application to the EU.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.18.
	Is there any procedure for the definition of the GI product characteristics? Who is in charge of defining the code of practices? How is the final decision taken?

Indicate what criteria are considered.

Mention in Annex 1 the consultation and decisions bodies which are involved in the procedures

Product characteristics are defined by the interested for the PDO-PGI approval party. The procedure is exactly the same as in A.1.17. The Ministry informs all interested parties. If there are no objections and if the application file fulfils all the criteria posed by EU Regulation 2081/92, then the file is forwarded to the EU.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.19.
	For special registration system only 

Are mechanisms provided to oppose the recognition of a GI?

Indicate how is an investigation conducted after such a complaint

For national oppositions see A.1.17 and A.1.18.

For EU oppositions responsible is the Ministry of Rural Development and Food.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.20.
	Are consumer’s studies taken into account to decide whether a geographical name is a generic one or not?

Not at a national level. However at the EU level, and as far as the case of Feta PDO cheese is concerned (decision on whether the product is generic or not), the consumers’ opinions in various EU countries have been born in mind. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.21.
	Have you any jurisprudence related to the determination of the generic character of a geographical name?

If yes, mention the case(s) with indication of source(s)
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.22.
	Provide in Annex 2 the list of GIs which are protected or to be protected at the national and international level

	2. Institutional frame
	
	

	A.2.1.
	Is any change expected in the mid-term for the institutional frame in your country?

If yes, indicate the forthcoming changes

Although the institutional framework has been recently altered its implementation is still in progress. According to the Ministerial decision 282303 the new framework applies from 31/1/2005. Yet, the inspection mechanism of AGROCERT was not ‘involved’ until 30/6/2005. Recent information acknowledges AGROCERT’s full involvement from September 2005. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.2.2.
	For laws focusing on business practices only
What is the authority responsible for the enforcement of laws focusing on business practices?
The Competition Commission, which is an independent administrative body, supervised by the Ministry of Development

	A.2.3.
	Is the protection for GIs granted by ex officio procedures?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.2.4
	For trademark law only 

What is the authority responsible for the registration of trademarks?

A special committee (of the Ministry of Development) that examines the applications, grants trademark signs, renews trademark signs and oversees conflicts.

	A.2.5.
	Is there a specific procedure regarding the registration of a trademark including a GI?

For ‘public’ trademarks (see following section) and only partly for private ones, a GI can be a trademark, but the law allows in good faith the use of this GI by other producers as a indication of the place of production but not as a part of a trademark sign or the sign of the product (on its label).
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.2.6.
	For special registration system only
What is the authority responsible for the registration?

	A.2.7.
	Are other public authorities involved in the registration procedure?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	3. Relations between GIs and trademarks

	A.3.2.
	Are there cases of jurisprudence in your country concerning the conflicts between GIs (protected and non protected ones) and national or international trademarks?

If yes, mention the cases in Annex 3 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	4. Monitoring and certification for GIs

	A.4.1.
	For trademark law only 

Are there provisions for the monitoring of collective or certification marks including a GI?

If yes, mention these provisions

The provisions are those of general trade practice that is monitored by local trade committees and at a national level by the Competition Commission. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.2.
	For special registration system only 

Is a certification procedure mandatory for the GIs?

If yes

Private (individual procedure)





 FORMCHECKBOX 

Private (collective procedure)





 FORMCHECKBOX 

Public








 FORMCHECKBOX 

If no, how is the monitoring provided?

Note: here PDOs and PGIs are considered as special registration
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.3.
	If the certification is mandatory and private, are public institutions involved in the definition of the plans for monitoring and non conformities to the product requirements?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.4.
	If the certification is mandatory and private, is the representative association of producers involved in the definition of the plans for monitoring and non conformities to the product requirements?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.5.
	Is there an additional public monitoring for the GIs?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.6.
	Are there public subsidies for monitoring and certification of GIs in your country?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	5. Ownership, costs and duration for GIs

	A.5.1.
	For trademark law only 

Is the owner of a collective or certification mark including a GI always a private entity?

If no, give examples of public owned marks
The law allows co operations, public bodies, unions, etc. to apply for a ‘public’ GI trademark, which can be used by all the members of the organization that applies and is granted the trademark. Other producers that are not members of the trademark granted body can in good faith use the same GI for their products, but only as an indication of the place they are produced and not as a ‘sign’. A recent example is that of milk ‘Olympos’ (Olympus in Greek) which was a trademark of a co operative (before it was bought by a private company that kept the trademark in the margins of the law). Another private company made milk that was also named ‘Olympos’ and the case was resolved in court in favour of the first company.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.2.
	Must the owner of a collective or certification mark including a GI renew the registration?

If yes, indicate the duration of the registration

The registration lasts for 10 years and can be renewed for another 10 years. The law (2239/94) does not provide provisions for the trademark after the 20 years. This stands for private and public trademarks as well.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.3.
	What are the direct costs for registering a collective or certification mark including a GI?

A simple trademark has costs that cover the file preparation and representation in the committee, overall 800 -1.000 €. For collective trademarks or more than one trademark, costs increase slightly.

	A.5.4.
	Give examples of monitoring and certification costs (global or per producer) for GI products protected under collective or certification marks, when available
No information is available.

	A.5.5.
	For special registration system only 

Who is the owner of a registered GI?

The GI is ‘owned’ by all producers of the product in the delimited area.

	A.5.6.
	Must the registration of a GI be renewed?

If yes, indicate the duration of the registration

The registration of the GI itself is not renewed. Yet, the ‘users’ of the GI must apply every year to the relevant Directorate of Rural Development and Food (Prefectural level) to get the GI permission. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.7.
	Are there provisions allowing the cancellation of a registration for a GI?

If yes, indicate the conditions and the procedure

At the EU level. If the Commission concludes that the name does not qualify for protection, it can decide, in accordance with the Regulatory Committee procedure to refuse the application: the name is not registered.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.8.
	What are the direct costs for registering a GI?

Costs for the preparation of the application file. But even this can be covered by the State through the Rural Development National Operational Programme that is co-financed by the EU and National funds, measures 4.3 and 7.3 (www.agrotikianaptixi.gr) 

	A.5.9.
	Give examples of monitoring and certification costs (global or per producer) for GI products, when available

Under the new institutional framework (see Annex 1) there will be certification costs for the producers of the products. However the cost (amount of money) has not been defined yet. Up until now all monitoring and certification costs are born by the State Authorities (Directorates of Rural Development and Food for the inspections of producers, State General Laboratory for the chemical inspection of products etc).


B. Policies concerning GIs production-marketing systems

	1. Competition and antitrust legislation

	B.1.1.
	In your country, does an antitrust law exist? 

Mention in Annex 4 the name of the national regulations, the authorities and legal procedures at national level (also regional if any)
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.1.2
	Are there inquiries of national antitrust law authorities regarding GIs?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.1.3.
	What was the reason for inquiry?

Fixing of global quantities




 FORMCHECKBOX 

Price fixing






 FORMCHECKBOX 

Quotas system






 FORMCHECKBOX 

Other:

If possible, annex documents such as law papers or trial decisions

	B.1.4.
	Did this recommendation or decision lead to a modification of the national legislation?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	2. Collective institutions of supply chain (interprofessions
)

	B.2.1.
	Are there specific legal provisions regulating such institutions?

If yes, mention the national legal basis

Law 2732/99 and Ministerial Decision 336178/2000. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.2.2.
	Do these institutions concern :

a specific product (such as milk, fruits, meat…)


 FORMCHECKBOX 

specific geographic areas (regional, national)


 FORMCHECKBOX 

specific quality labels, specific GI products


 FORMCHECKBOX 

Other:
Interprofessions are quite recent in Greece (see B.2.1.). Until now they refer to specific products (wine, olive oil) but the present national legal basis makes provisions for the existence of regional interprofessions as well.

	B.2.3.
	For GI collective institutions:

What kind of tasks can they assume (on a legal basis)?

Definition and management of the code of practices

 FORMCHECKBOX 

Marketing studies





 FORMCHECKBOX 

Strategic analysis





 FORMCHECKBOX 

Promotion






 FORMCHECKBOX 

Quality control






 FORMCHECKBOX 

Negotiation of contract templates



 FORMCHECKBOX 

Fixing of indicative prices on intermediary markets

 FORMCHECKBOX 

Fixing of global quantities




 FORMCHECKBOX 

Attribution of production quotas to processing units

 FORMCHECKBOX 

Other:
There do not exist (yet) collective institutions of any kind specifically for the GIs in Greece

	B.2.4.
	Are there legal provisions for sanctions when a collective rule is not respected by a member?

Yes but the whole procedure has to be State driven (since collective institutions are inexistent).
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.2.5.
	Is the extension of agreements to non-members authorised and supported par the public authorities?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	3. Public support to GI supply chains management

	B.3.1.
	Are there national programs to support the leaders’ training and to improve the quality of management of GIs supply chains?

Marketing & Communication




 FORMCHECKBOX 

Social leadership





 FORMCHECKBOX 

Negotiation






 FORMCHECKBOX 

Business administration





 FORMCHECKBOX 

Other: 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.3.2.
	Are there also programs at local/regional scale?


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 



C. Policies concerning the links between GIs and rural development

	1. Public subsidies devoted to GIs as public support for rural/local development

	C.1.1.
	Is there any general public support to develop the GI products (as collective or certification trademarks or under a special registration system)?

Administrative support (application files for registration of PDO-PGI, …)
 FORMCHECKBOX 

Technical support (public research, …)




 FORMCHECKBOX 

Other:
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	C.1.2.
	Do public financial subsidies exist for GIs projects/products at firms’ level?

If yes, what kind of investments are concerned :

Production (enterprises equipment– buildings)



 FORMCHECKBOX 

Transformation / elaboration (enterprises equipment– buildings) 
 FORMCHECKBOX 

Trade (enterprises equipment– buildings– transportation) 

 FORMCHECKBOX 

Communication (internal / external) 




 FORMCHECKBOX 

Human resources






 FORMCHECKBOX 

Other:

Note: subsidies are not exclusively for firms that produce GIs
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	2. Integration and co-ordination of public policies

	C.2.1.
	Have you public policies aiming at creating or strengthening the links between GIs and other economic activities?

Normative







 FORMCHECKBOX 

Financial







 FORMCHECKBOX 

Promotional







 FORMCHECKBOX 

Technical supports






 FORMCHECKBOX 

Other:

Note: promotional aid in some programs is not exclusively for GIs, in some other of national importance is
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	C.2.2.
	Have you innovative projects based on GIs in the frame of development programs promoted by international organisms (e. g. FAO) or NGOs?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	C.2.3.
	Are there public policies specifically aiming at facilitating the development of GIs production in small and craft firms?

Information







 FORMCHECKBOX 

Training







 FORMCHECKBOX 

Other:
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 



D. Policies concerning the relations between GIs and consumers

	1. GIs promotion

	D.1.1.
	Does the State assume public communication on GIs?

If yes, does it concern:

Legal aspects






 FORMCHECKBOX 

Certification






 FORMCHECKBOX 

Technical aspects





 FORMCHECKBOX 

Success stories






 FORMCHECKBOX 

Marketing and communication issues



 FORMCHECKBOX 

Public support






 FORMCHECKBOX 

Other ………………………………………………………………………………
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.2.
	If no, who does assume that public communication on GIs?



	D.1.3.
	Is there a national public-funded organism specifically devoted to the promotion for GIs (even if amongst other missions)?

If yes, is this organism of

Public status






 FORMCHECKBOX 

Private status






 FORMCHECKBOX 

The organism is AGROCERT. For its legal status see Annex 1.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.4.
	In your country and language, is a specific term used to indicate on a package or a promotional advertising that a product is a registered geographical indication?

If yes, indicate the term(s) and annex the logo(s) when they exist

The terms are the exact translations of PDOs and PGIs in Greek (in Greek POP and PGE). The Logos are the EU logos. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.5.
	Do the GIs supply chains have any public financial resources to promote their denomination (as a collective denomination and not through individual trademarks)?

Costs can be covered by the State through the Rural Development National Operational Programme that is co-financed by the EU and National funds, measures 4.3 and 7.3 (www.agrotikianaptixi.gr) 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.6.
	Do the regional organisations in charge of the regional label have any public financial resources to promote their denomination (as a collective product and not as private brand)?

There do not exist regional organisations for the promotion of GIs. However regional authorities can finance the marketing/ advertising of specific products (e.g. olive oil) but not specific GI products.
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	2. Consumer surveys

	D.2.1.
	In your country, are there food surveys in general?


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.2.2.
	Surveys about the concept of geographical indication (meaning for consumer for example)


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.2.3.
	Surveys about the products with GI themselves


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	
	Mention the surveys in Annex 5



Annex 1 – Institutions and procedures for Geographical Indication

There has been a recent change in the institutional framework for PDOs – PGIs in Greece. According to the Ministerial Decision 282303 (Government Gazette B43, 16 January 2004) ‘laying down additional measures for the application of the 2081/92 Regulation of the 14th July 1992 for the protection of designations of origin and geographic indications’ the Authorities in charge for the implementation of the PDO – PGI policy are:

1. The Ministry of Rural Development and Food which: 

- Receives, examines, and forwards to the EU Commission the applications for PDO or PGI approval,

- Objects to the applications of other countries when necessary,

- Informs all parties, which have a legitimate interest and receives and forwards any objections by them,

- Negotiates with other Member States in order to reach consensus on the aforementioned objections,

- Forwards requests for the amendment of the Codes of Practice of PDO or PGI products,

- Informs the Commission about the existing inspection bodies and supervises their operation,

- Participates in the committee described in the Article 15 of the 2081/92 Regulation,

- Inspects the beneficiaries of the PDO – PGI scheme.

2. The Organisation for the Certification and Inspection of Agricultural Products (AGROCERT). AGROCERT is a PLLE (Public Law Legal Entity) under the auspices of the Minister of Rural Development and Food. AGROCERT:

- Inspects and ensures that the agricultural products and foodstuffs which bear the PDO – PGI mark abide by the relevant legislation (EU and national),

- Certifies these products and grants the permissions for the use of the EU PDO and PGI marks or the equivalent national marks,

- Checks the rightful use of the PDO – PGI in the retail shops,

- Approves the PDO – PGI applications and sets up the ‘Record of PDO – PGI beneficiaries’,

- Informs the Ministry of Rural Development and Food about the results of its inspections and about the measures taken during the inspections.

There doesn’t exist an independent organisation for the implementation of PDO – PGI policy like INAO in France. 

PDO and PGI certification according to the new institutional framework

[image: image1.emf]Submission of 

application –

justifications to the 

responsible

Prefectural

Directorate 

Evaluation of the 

application

Inspection 

procedure

Singing of contract 

for the accession 

Registration to the 

‘Record of  PDO –

PGI beneficiaries’

PDO

PGI

National or EU 

marks

Submission of 

application –

justifications to the 

responsible

Prefectural

Directorate 

Evaluation of the 

application

Inspection 

procedure

Singing of contract 

for the accession 

Registration to the 

‘Record of  PDO –

PGI beneficiaries’

PDO

PGI

National or EU 

marks


Source: Ministry of Rural Development and Food & Agrocert (2004). PDO, PGI and TSG products, Ministry of Rural Development and Food

Annex 2 : List of protected national geographical indications

PDOs

Cheeses

1. Anevato

2. Galotyri

3. Graviera Agrafon

4. Graviera Kritis

5. Graviera Naxou

6. Kalathaki Limnou

7. Kasseri

8. Katiki Domokou

9. Kefalograviera

10. Kopanisti

11. Ladotyri Mytilinis

12. Manouri

13. Metsovone

14. Batzos

15. Xynomyzithra Kritis

16. Pichtogalo Chanion

17. San Michali

18. Sfela

19. Feta

20. Formaella Arachovas Parnassou

Oils and fats (all of them are olive oils)

1. Apokoronas Hanion Kritis

2. Archanes Iraklio Kritis

3. Viannos Iraklio Kritis

4. Vorios Mylopotamos Rethimnis Kritis

5. Exeretiko Partheno eleolado ‘Thrapsano’

6. Kalamata

7. Kolymvari Hanion Kritis

8. Kranidi Argolidas

9. Krokees Lakonias

10. Lygourio Asklipiou

11. Peza Iraklio Kritis

12. Petrina Lakonias

13. Sitia Lasithi Kritis

14. Finiki Lakonias

Fruit, vegetables and cereals

1. Aktinidio Sperchiou (kiwis)

2. Kalamata (olives)

3. Trumba-Ambadia Rethimno Crete (olives)

4. Trumba Thasu (olives)

5. Trumba Quios (olives)

6. Kelifoto Fistiki Phtiotidas (peanuts)

7. Kerasia Tragana Rodochoriou (cherries)

8. Konservolia Amfissis (olives)

9. Konservolia Atalantis (olives)

10. Konservolia Piliou Volou (olives)

11. Konservolia Rovion (olives)

12. Konservolia Stylidas (olives)

13. Corinthiaki Stafida Vostitsa (currants)

14. Mila Zagora Piliou (apples)

15. Mila Delicious Pilafa Tripoleos (apples)

16. Xera Syka Kimis (dried figs)

17. Portokalia Meleme Hanion Kritis (oranges)

18. Rodakina Naoussas (peaches)

19. Tsakoniki Melintzana Leonidiou (aubergines)

20. Fistiki Aeginas (peanuts)

21. Fistiki Megaron (peanuts)

Other products of animal origin

1. Meli Elatis Menalou Vanilia (honey)

Fresh fish, molluscs and crustaceans and products derived therefrom 

1. Avgotaracho Messolonghiou (fish-roe)

Other Annex I products

1. Krokos Kozanis (saffron)

Natural gums and resins

1. Mastiha Chiou (mastic)

2. Tsikla Chiou (gums from mastic)

Agricultural products not intended for human consumption 

1. Mastihelaio Chiou (essential oil from mastic)

PGIs

Oils and fats

1. Zakynthos

2. Thassos

3. Kefalonia

4. Lakonia

5. Lesbos

6. Olympia

7. Preveza

8. Rhodos

9. Samos

10. Hania Kritis

11. Agios Mathaios Kerkyras

Fruit, vegetables and cereals

1. Aktinidio Pierias (kiwis)

2. Konservolia Artas (olives)

3. Kumquat Kerkyras 

4. Milo Kastorias (apples)

5. Patata Kato Nevrokopiou (potatoes)

6. Syka Vravronas Markopoulou Mesogeion (figs)

7. Fasolia – Gigantes Elefantes – Kastorias (beans)

8. Fasolia – Gigantes Elegfentes – Prespon Florinas (beans)

9. Fasolia – Plake Megalosperma – Prespon Florinas (beans)

10. Fasolia – Gigantes Elefantes – Kato Nevrokopiou (beans)

11. Fasolia – Koina Mesosperma – Kato Nevrokopiou (beans)

12. Kritiko paximadi (bread rusks)

VQPRDs

1. Amyntaio

2. Naousa

3. Goumenissa

4. Côtes of Melitona

5. Mesenicola

6. Rapsani

7. Agchialos

8. Zitsa

9. Rombola of Kefalonia

10. Patra

11. Nemea

12. Mantineia

13. Lemnos

14. Paros

15. Santorini

16. Rhodes

17. Siteia

18. Peza

19. Dafnes

20. Archanes

21. Muscat of Kefalonia

22. Muscat of Patra

23. Muscat of Rio – Patra

24. Mavrodafni of Patra

25. Muscat of Lemnos

26. Samos

27. Muscat of Rhodes

28. Mavrodafni of Kefalonia

Appellations de tradition

1. Retsina

2. Verdea


Annex 3 – Cases of dispute between GIs and national or international trademarks

There are no cases of dispute between GIs and national or international trademarks. However there are two cases worth mentioning. 

1. Feta PDO

The first case is about the well-known dispute over the cheese product Feta PDO. Feta was registered as a PDO in 1996. in 1999 it was annulled by the Court of Justice of the European Communities on procedural grounds, in response to actions taken by Germany, Denmark and France, on matters of form. Commission Regulation 1829/2002 reinserted Feta as a PDO. The Court of Justice with its Press Releases 40/05 (10 May 2005) and 92/05 (25 October 2005) approved the registry of Feta as a PDO.

2. Local wines 

There are two cases of dispute between Greece and Bulgaria and FYROM. The first one is about the use of the geographic name ‘Thrace’ and the second one about the use of the geographic name ‘Macedonia’.

In 1993 there was a bilateral agreement between the EU and Bulgaria in which there was a consolidation of the geographic indication Trakiiski Nizina (Thracian Valley) by the Bulgarian side. In 1997 the geographic indication Thracian wine was consolidated by Greece for one of its Local wines. Both sides (Greece and Bulgaria) try to find a possible solution within the means of EU Law in order to avoid any possible confusion of the EU consumers regarding the use of the geographic indication Thrace.

Another Greek local wine is named Macedonian Local Wine. Since there exists in the EU market a wine from FYROM named Macedonian Wine, a possible confusion of the EU consumer also exists.


Annex 4: Institutions and procedures of antitrust law
The Greek antitrust law is 703/1977 with a number of amendments and the EU antitrust legislative texts. The institutions involved are at a national level the Ministry of Development and the Competition Committee. In EU the Competition Directorate (http://europa.eu.int/comm/competition/index_en.html) 
The Competition Committee is an independent administration body that supervises competition issues and can place fines for violation of competition rules. It does not give its opinion for mergers, etc. as this is done by the Competition Directorate. The Ministry of Development is responsible for the collection of the fines that the Competition Committee decides.

Annex 5 – Consumers and Market surveys

1. Krystallis A., Ness M. (2005). Consumer preferences for quality foods from a South European Perspective: a conjoint analysis implementation on Greek olive oil, International Food and Agribusiness Management Review 8 (2), 62-91.

2. Krystallis A., Papadopoulou V., Chryssochoidis G. (2004). The positioning of Greek Feta cheese in a local UK market – a major marketing strategy problem, Agricultural Economics Review 5 (2), 5-20.

3. Fotopoulos C., Krystallis A. (2001). Are quality labels a real marketing advantage? A conjoint application on Greek PDO protected olive oil, Journal of International Food & Agribusiness Marketing 12 (2), 1-22.

4. Skuras D., Dimara E. (2004). Regional image and the consumption of regionally denominated products, Urban Studies 41 (4), 801-815.

5. Skuras D., Vakrou A. (2002). Consumers’ willingness to pay for origin labelled wine. A Greek case study, British Food Journal 104 (11), 898-912.

6. Dimara E., Skuras D. (2005). Consumer demand for informative labeling of quality food and drink products: a European Union case study, Journal of Consumer Marketing 22 (2), 90-100.

7. Dimara E., Petrou A., Skuras D. (2004). Agricultural policy for quality and producers’ evaluations of quality marketing indicators: a Greek case study, Food Policy 29 (5), 485-506.

8. Philippidis G., Sanjuan A. (2002). Territorial product associations in Greece: the case of olive oil, Journal of International Food & Agribusiness Marketing 14 (1), 25-46.

9. Krystallis A., Ness M. (2004). Motivational and cognitive structures of Greek consumers in the purchase of quality food products: the case of Greek olive oil, Journal of International Consumer Marketing 16, 7-36.

10. Botonaki A., Tsakiridou E. (2004). Consumer response evaluation of a Greek quality wine, Acta Agriculturae Scandinavica C, Food Economics 1, 91-98.

11. Dimara E., Skuras D. (2003). Consumer evaluations of product certification, geographic association and traceability in Greece. European Journal of Marketing 37 (5/6), pp. 690-705. 

12. Anthopoulou T. (2004). Agricultural heritage and innovation as elements of the territorial development: the case of specific agro-food products (Ladotyri Mytilinis), in Papadopoulos A.G. (ed) Development in a multifunctional rural space. Gutenberg, Athens, pp. 221-263 (in Greek). 

13. Fotopoulos C., Krystallis A., Mattas K. (2002). Are quality labels a real marketing advantage? A conjoint application on PDO Zagora apples, in Mattas K., Apostolopoulos K. (eds) The quest for the future of Greek agriculture, Proceedings of the 6th ETAGRO Conference, Thessaloniki 2000, Stamoulis, Athens (in Greek).

14. Fotopoulos C., Galanopoulos K., Mattas K., Tzouramani I., Vakrou A. (1997). The qualitative consumer survey, FAIR 1-CT95-0306 Progress Report 3, PDO and PGI products: market, supply chains and institutions, NAGREF.

Annex 6 – Literature references

Please indicate the references of books or papers devoted to the legal and institutional issues of GIs in your country, with a short abstract of their content.

1. Vakrou A., Fotopoulos C., Mattas K., Tzouramani I., Galanopoulos K. (1999). Institutional aspects of the PDO-PGI legislation in Greece, FAIR 1-CT95-0306 Progress Report 8, PDO and PGI products: market, supply chains and institutions, NAGREF.
Abstract: This report deals with the institutional aspects of the PDO – PGI legislation in Greece. It examines the administrative and registration procedures for the Greek PDO – PGI products, the requirements for the application of the files, the codes of practice. It stresses the critical points in the PDO – PGI scheme and in the application procedure. It also describes the inspection system and finally raises some conclusions about the application of Regulation 2081/92 in Greece.

2. Nikolopoulos Τ. (2004). Territorial protection of the environment, quality of products in the EU and (common) competitive market, in Papadopoulos A.G. (ed). Development in a multifunctional rural space, Gutenberg, Athens (in Greek). 

Abstract: This paper deals with Gis, the abstract notion of the market and a series of legal instruments (the Precautionary Principle, the Subsidiarity Principle, the Proportionality Principle). The author acknowledges that CAP and the EU Environmental Law are the ‘keys’ to a sustainable rural development. Even though the market is still treated as an a-spatial entity by the EU Market Law, the aforementioned legal instruments can be the basis for food sovereignty and for a relocalisation (national, subnational, regional) of food. 

� In the sense of the "Review under Article 24.2 of the Application of the Provisions of the Section of the TRIPS Agreement on Geographical Indications", Note by the WTO Secretariat ((IP/C/W/253): “This category of means of protection for IGOs [Indications of Geographical Origin] covers laws which, while not specifically providing for the protection of IGOs, prohibit business practices which can involve the misuse of IGOs. A broad range of laws of this nature [may be] referred to, many relating to the repression of unfair competition or the protection of consumers either in general terms or more specifically in regard to such matters as the labelling of products, health protection and food safety.”


� IP/C/W/253: “Trademark law may provide two types of protection for IGOs: on the one hand, protection against the registration and use of IGOs as trademarks; and, on the other, the protection of IGOs against unauthorized use by third parties. This category also includes collective and/or certification marks.


� IP/C/W/253: “[This] category covers […] laws specifically dedicated to the protection of IGOs or…  provisions providing for special protection of IGOs contained in other laws, for example on trademarks, marketing, labelling or taxation. Some of these means provide sui generic protection for IGOs that relate to products with specifically defined characteristics or methods of production; other means apply without such specific definitions.”


� "The registration of a trademark for wines which contains or consists of a geographical indication identifying wines or for spirits which contains or consists of a geographical indication identifying spirits shall be refused or invalidated, ex officio if a Member's legislation so permits or at the request of an interested party, with respect to such wines or spirits not having this origin."


� We call “interprofession” a multi-professional institution that has no commercial statute and whose mission is to co-ordinate the market operations between at least two levels of a given food product supply chain. An “interprofession” is generally an association that is composed of two bodies or more (such as producers, processors, traders, sometimes retailers…), which may negotiate and make decisions in order to improve the collective efficiency of the supply chain. (In France and Switzerland : interprofessions ; in Italy : consorzio ; in Germany : Branchenorganisationen).
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