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The Checklist is designed to be completed on electronic form, using as much space as it is necessary for each question. Any additional document can be annexed to the Checklist.

A. Legal protection for GI’s and Institutional Framework

	1. Legal frame for the protection of Gis

	A.1.1.
	Is your country Member of the WTO?

If so, date of accession: March 1995
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.2.
	What are the legal provisions implementing the TRIPS Agreement for GIs (or protecting GIs) in your country (national legislation or supra-national legislation directly applicable, except the international agreements) ?

Laws focusing on business practices




 FORMCHECKBOX 

Trademark law







 FORMCHECKBOX 

Special protection






 FORMCHECKBOX 



through a special registration system

 FORMCHECKBOX 

Mention the references of the legal texts and, when possible, annex them to this checklist

-decrete n°555 24 june 1995 : reglementation and protection of GIs

-law 6 october 2003 : replace and reinforce the decrete – Creation and management of the Turkish Patent Institute

	A.1.3.
	Is any change expected in the mid-term for the legal frame regarding GIs in your country?

If yes, give some indications


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.4.
	Is there external pressure to promote GIs in your country? From what country / institution?


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.5.
	Does your legislation provide for recognition and protection of GIs or appellations of origin of foreign countries which are protected in the country of origin?

Indicate the applicable provisions

Agricultural and food products

Handicrafts
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.6.
	Is there any specific prohibition in the legislation/rules/procedures covering geographical indications not protected in the country of origin?
If so, please specify the relevant statutory provision.


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.7.
	For laws focusing on business practices only
Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI?

If so, quote the definition(s) with indication of source.


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.8.
	For trademark law only 

Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI?

If so, quote the definition(s) with indication of source.


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.9.
	Does the law or any related document contain specific provisions for collective or certification marks including a GI ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.10.
	Is the higher level of protection required for wines and spirits under Article 23.2 of the TRIPS Agreement
 provided for any other product?
If so, specify such products and the law under which they are protected


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.11.
	For special protection only
Are there legal provisions specific to a sub-national level ?

If yes, give also information regarding sub-national provisions and procedures in the following replies


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.12.
	Does the law or any related document (e. g. guidelines, administrative manual) give a definition of GI ?

If so, quote the definition(s) with indication of source. Mention also any legal definition of terms like “appellation of origin”

Article 3 of the Law : geographical signs are those which indicate the origin of a product which gets a specific quality, a reputation or another characteristic linked to this area, this region or this country

MENSE (origin in Turkish) = AOP      MAHREC (coming from in Turkish) = IGP

Same definitions that in UE
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.13.
	Does the special protection for GIs apply for all kinds of products ?
If no, mention the kinds of products for which the protection is provided.

Natural, agricultural, mining and industrial products and handicrafts under geographical signs when they are in conformity with the provisions of the Decree-Law n°555 as from June 27, 1995
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.14.
	Does the special protection for GIs require a formal registration for products to benefit from the protection (special registration system)?

If no, indicate the way the protection is granted
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.15.
	For special registration system only 

Must the procedures which lead to the registration of a GI take be based on the initiative of an entity or a person ? 

(but today, it cannot be anymore a person)
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.16.
	For special registration system only
Must the applicant for the protection of a GI be a representative association of concerned producers?

If no, indicate who is entitled to apply for the registration of a GI and the requirements the applicant must comply with

NGOs, Chambers of Commerce and Industry, public organisations (army, municipalities, prefectures…), professional bodies


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.17.
	For special registration system only 

Is there any procedure for the definition of the area of production for protected GIs in your country ? 

specially for AOP . It can be the whole country.

Mention in Annex 1 the consultation and decisions bodies which are involved in the procedures
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.18.
	Is there any procedure for the definition of the GI product characteristics ? Who is in charge of defining the code of practices? The applicant

How is the final decision taken? Decision by the Turkish Patent Institute after expertise and consultation of the Turkish Standards Institute

Indicate what criteria are considered. ?

Mention in Annex 1 the consultation and decisions bodies which are involved in the procedures
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.19.
	For special registration system only 

Are mechanisms provided to oppose the recognition of a GI ? 

Any body can appeal for invalidity of a geographical sign according to the Article 22 of the Decree Law n° 555 pertaining to the protection of geographical signs in force the Turkish Court and the decision has retroactive effect.
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.20.
	Are consumer’s studies taken into account to decide whether a geographical name is a generic one or not ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.21.
	Have you any jurisprudence related to the determination of the generic character of a geographical name ?

If yes, mention the case(s) with indication of source(s)

It could come with proposals of GIs on Bulghur, Yaourt
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.1.22.
	Provide in Annex 2 the list of GIs which are protected or to be protected at the national and international level

	2. Institutional frame
	
	

	A.2.1.
	Is any change expected in the mid-term for the institutional frame in your country?
If yes, indicate the forthcoming changes


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.2.2.
	For laws focusing on business practices only
What is the authority responsible for the enforcement of laws focusing on business practices?



	A.2.3.
	Is the protection for GIs granted by ex officio procedures?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.2.4
	For trademark law only 

What is the authority responsible for the registration of trademarks?



	A.2.5.
	Is there a specific procedure regarding the registration of a trademark including a GI?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.2.6.
	For special registration system only
What is the authority responsible for the registration ?

Turkish Patent Institute, Ministry of Commerce and Industry



	A.2.7.
	Are other public authorities involved in the registration procedure?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	3. Relations between GIs and trademarks

	A.3.2.
	Are there cases of jurisprudence in your country concerning the conflicts between GI’s (protected and non protected ones) and national or international trademarks?

If yes, mention the cases in Annex 3
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	4. Monitoring and certification for GIs

	A.4.1.
	For trademark law only 

Are there provisions for the monitoring of collective or certification marks including a GI?

If yes, mention these provisions


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.2.
	For special registration system only 

Is a certification procedure mandatory for the GIs ?

If yes

Private (individual procedure)





 FORMCHECKBOX 

Private (collective procedure)





 FORMCHECKBOX 

Public








 FORMCHECKBOX 

If no, how is the monitoring provided?


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.3.
	If the certification is mandatory and private, are public institutions involved in the definition of the plans for monitoring and non conformities to the product requirements?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.4.
	If the certification is mandatory and private, is the representative association of producers involved in the definition of the plans for monitoring and non conformities to the product requirements?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.5.
	Is there an additional public monitoring for the GIs ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.4.6.
	Are there public subsidies for monitoring and certification of GIs in your country?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	5. Ownership, costs and duration for GIs

	A.5.1.
	For trademark law only 

Is the owner of a collective or certification mark including a GI always a private entity?

If no, give examples of public owned marks


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.2.
	Must the owner of a collective or certification mark including a GI renew the registration?

If yes, indicate the duration of the registration


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.3.
	What are the direct costs for registering a collective or certification mark including a GI?



	A.5.4.
	Give examples of monitoring and certification costs (global or per producer) for GI products protected under collective or certification marks, when available



	A.5.5.
	For special registration system only 

Who is the owner of a registered GI?

The applicant



	A.5.6.
	Must the registration of a GI be renewed?
If yes, indicate the duration of the registration


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.7.
	Are there provisions allowing the cancellation of a registration for a GI?
If yes, indicate the conditions and the procedure

Part 4, Section One of the Decree-Law n° 555 indicate the cases of infringement of a right arising from registered GI (falsified use, the same indication used for a (another) commercial trademark, commercial use of the name for similar or comparable products). The holder of the application right has the right to institute civil and criminal proceedings against the infringing party. 
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	A.5.8.
	What are the direct costs for registering a GI?

Filing, registration, application and transmission fees are 370 US dollars (as by January 2006) and publication fees cover the advertisements costs that can be estimated around 150 US dollars. 


	A.5.9.
	Give examples of monitoring and certification costs (global or per producer) for GI products, when available

Certification and registration costs = 137 US $; costs covering the protest and transmission charges = 109 US $


B. Policies concerning GIs production-marketing systems

	1. Competition and antitrust legislation

	B.1.1.
	In your country, does an antitrust law exist ? 

Mention in Annex 4 the name of the national regulations, the authorities and legal procedures at national level (also regional if any)
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.1.2
	Are there inquiries of national antitrust law authorities regarding GIs ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.1.3.
	What was the reason for inquiry ?

Fixing of global quantities




 FORMCHECKBOX 

Price fixing






 FORMCHECKBOX 

Quotas system






 FORMCHECKBOX 

Other:

If possible, annex documents such as law papers or trial decisions

	B.1.4.
	Did this recommendation or decision lead to a modification of the national legislation ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	2. Collective institutions of supply chain (interprofessions
)

	B.2.1.
	Are there specific legal provisions regulating such institutions?

If yes, mention the national legal basis


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.2.2.
	Do these institutions concern :

a specific product (such as milk, fruits, meat…)


 FORMCHECKBOX 

specific geographic areas (regional, national)


 FORMCHECKBOX 

specific quality labels, specific GI products


 FORMCHECKBOX 

Other:


	B.2.3.
	For GI collective institutions:

What kind of tasks can they assume (on a legal basis) ?

Definition and management of the code of practices

 FORMCHECKBOX 

Marketing studies





 FORMCHECKBOX 

Strategic analysis





 FORMCHECKBOX 

Promotion






 FORMCHECKBOX 

Quality control






 FORMCHECKBOX 

Negotiation of contract templates



 FORMCHECKBOX 

Fixing of indicative prices on intermediary markets

 FORMCHECKBOX 

Fixing of global quantities




 FORMCHECKBOX 

Attribution of production quotas to processing units

 FORMCHECKBOX 

Other:


	B.2.4.
	Are there legal provisions for sanctions when a collective rule is not respected by a member ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.2.5.
	Is the extension of agreements to non-members authorised and supported par the public authorities ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	3. Public support to GI supply chains management

	B.3.1.
	Are there national programs to support the leaders’ training and to improve the quality of management of GIs supply chains ?

Marketing & Communication




 FORMCHECKBOX 

Social leadership





 FORMCHECKBOX 

Negotiation






 FORMCHECKBOX 

Business administration





 FORMCHECKBOX 

Other:


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	B.3.2.
	Are there also programs at local/regional scale ?

Yes for tapestry production, no for agriculture and food
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 



C. Policies concerning the links between GIs and rural development

	1. Public subsidies devoted to GIs as public support for rural/local development

	C.1.1.
	Is there any general public support to develop the GI products (as collective or certification trademarks or under a special registration system) ?
Administrative support (application files for registration of PDO-PGI, …)
 FORMCHECKBOX 

Technical support (public research, …)




 FORMCHECKBOX 

Other:


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	C.1.2.
	Do public financial subsidies exist for GIs projects/products at firms level ?

If yes, what kind of investments are concerned :

Production (enterprises equipment– buildings)



 FORMCHECKBOX 

Transformation / elaboration (enterprises equipment– buildings) 
 FORMCHECKBOX 

Trade (enterprises equipment– buildings– transportation) 

 FORMCHECKBOX 

Communication (internal / external) 




 FORMCHECKBOX 

Human resources






 FORMCHECKBOX 

Other:


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	2. Integration and co-ordination of public policies

	C.2.1.
	Have you public policies aiming at creating or strengthening the links between GIs and other economic activities?
Normative







 FORMCHECKBOX 

Financial







 FORMCHECKBOX 

Promotional







 FORMCHECKBOX 

Technical supports






 FORMCHECKBOX 

Other:


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	C.2.2.
	Have you innovative projects based on GIs in the frame of development programs promoted by international organisms (e. g. FAO) or NGOs ?


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	C.2.3.
	Are there public policies specifically aiming at facilitating the development of GIs production in small and craft firms ?
Information







 FORMCHECKBOX 

Training







 FORMCHECKBOX 

Other:


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 



D. Policies concerning the relations between GIs and consumers

	1. GIs promotion

	D.1.1.
	Does the State assume public communication on GIs ?

If yes, does it concern:

Legal aspects






 FORMCHECKBOX 

Certification






 FORMCHECKBOX 

Technical aspects





 FORMCHECKBOX 

Success stories






 FORMCHECKBOX 

Marketing and communication issues



 FORMCHECKBOX 

Public support






 FORMCHECKBOX 

Other ………………………………………………………………………………
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.2.
	If no, who does assume that public communication on GIs?

Publications in the newspapers by applicants

	D.1.3.
	Is there a national public-funded organism specifically devoted to the promotion for GIs (even if amongst other missions)?

If yes, is this organism of

Public status






 FORMCHECKBOX 

Private status






 FORMCHECKBOX 

	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.4.
	In your country and language, is a specific term used to indicate on a package or a promotional advertising that a product is a registered geographical indication ?

But some of the registrations specify a special logo for a GI

If yes, indicate the term(s) and annex the logo(s) when they exist
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.5.
	Do the GIs supply chains have any public financial resources to promote their denomination (as a collective denomination and not through individual trademarks) ?
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.1.6.
	Do the regional organisation in charge of the regional label have any public financial resources to promote their denomination (as a collective product and not as private brand)?
	
	

	2. Consumer surveys

	D.2.1.
	In your country, are there food survey in general ?

Domestic consumption
	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.2.2.
	Surveys about the concept of geographical indication (meaning for consumer for example)


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	D.2.3.
	Surveys about the products with GI themselves


	YES

 FORMCHECKBOX 

	NO

 FORMCHECKBOX 


	
	Mention the surveys in Annex 5



Annex 1 – Institutions and procedures for Geographical Indication

Institution : Turkish Patent Institute : www.tpe.gov.tr
Decree-Law showing the procedure : http://www.wipo.int/clea/en/fiche.jsp?uid=tr013
 Also : www.paragon.com.tr/law/geographicalsigns_khk.pdf
	
	Decree-Law No. 555 on the Protection of Geographical Signs (of June 27, 1995) 
Text was notified to WTO on janvier 25, 2000 in English. Main dedicated text. 
Subject matters 
Marks 
Appellations of origin / geographical indications 
Enforcement 
Prevention of the abuse of intellectual property rights 
Date of basic text 
juin 27, 1995 
Date of entry into force of basic text 
juin 27, 1995 
Officially published in 
"Resmi Gazete", 27/06/1995, No. 22326 
Note 
*Date of Entry into Force: See Article 38 for further detail. 

Notification States: 
"General provisions, scope of protection and usage, invalidity of geogaphical signs and termination of the protection period, infringement of geographical signs and procedures for infringement." 
"According to Law No. 4128, three kinds of conditions and penalties have been defined for each of the industrial property rights (patents, industrial designs, geographical signs and trademarks) 
- False declaration and removing the signs: fine, ........... and 1-2 years imprisonment. 
- Extension of the rights without authorization: fine, ............. and 2-3 years imprisonment. 
- Infringement: fine, ............... and 2-4 years imprisonment, closing the enterprise for minimum 1 year. 
The above-mentioned provisions took place in: 
Decree Law No. 551: Article 73/ ; 
Decree Law No. 554: Article 48/ ; 
Decree Law No. 555: Article 24/A; and 
Decree Law No. 556: Article 61/A; 
These provisions are in line with Article 41 of the TRIPS Agreement." 




Annex 2 : List of protected national geographical indications

	Produit certifié par l’indication géographique
	Produit certifié par l’indication géographique

	Tapis en soie fait main d’Hereke 
	Abricots de Malatya 

	Tapis en laine et soie fait main d’Hereke
	Poivrons de Şanlıurfa

	Tapis en laine fait main d’Hereke
	Pişmaniye d’Izmit

	Tapis fait main de Simav
	Pastırma (jambon cru bovin) de Kayseri

	Tapis fait main de Bünyan
	Raisins de Çimin

	Tapis fait main de Sivas(50x50)
	Pois chiches grillés de Çorum

	Tapis fait main de Taşpinar
	Poivrons rouges de Maraş 

	Tapis fait main de Kars
	Cezerye de Mersin

	Tapis Türkmen fait main
	Pommes de Tere d’Ödemiş  

	Tapis fait main de Pazırık
	Station Thermale aux Poissons de Kangal

	Tapis fait main de Yuntdağı
	Mouton de Kangal 

	Tapis fait main de Sümer Kars
	Poupée de Damal

	Tapis fait main de Kula
	Dessert de Mustafakemalpaşa 

	Tapis fait main de Bergama
	Dessert au fromage de Mustafakemalpaşa

	Tapis fait main de Milas
	Dessert de Kemalpaşa

	Tapis fait main de Döşemealtı
	Chien berger turc de Kangal 

	Tapis fait main de Yağcibedir
	Chien berger turc d’Akbaş

	Tapis fait main de Yahyali
	Arachides d’Osmaniye 

	Tapis fait main de Çanakkale
	Chien berger de Kangal

	Tapis fait main de Gördes
	Banane d’Anamur 

	Tapis fin fait main d’Isparta (Hasgül)
	Couverture de Siirt 

	Kilim de Jirkan
	Pilav au riz Perde de Siirt

	Kilim d’Eşme-yörük
	Miel de Pervali 

	Kilim super fin
	Pois chiches grillés de Tavşanli 

	Raki Türk 
	Raisins secs Sultana d’Egée

	Ecume de mer d’Eskisehir 
	Köme de Gümüşhane

	Cuivre d’Erzincan
	Pâte de mûrs séchés de Gümüşhane

	Cheval Turc de Gemlik 
	Poupée de Soğanlı

	Chien berger turc de Kars
	Kebab d’Adana (plat à base de  viande grillée)

	Levrier turc 
	Tabac de Celikhan

	Pistache d’Antep 
	Coton d’Egée

	Marrons glacés d’Özdağ  
	Pilav au riz Büryan de Siirt

	Kilim türkmen de Bayat
	Sucuk (saucisson bovin) de Kayseri

	Fromage de chèvre en peau d’Erzincan
	

	Noisettes rondes de Giresun
	



Annex 3 – Cases of dispute between GI’s and national or international trademarks

On international level, the problem arised by the marketing of falsified “Hereke” carpets by Hong Kong/China. Hereke Carpet Makers Association (of Turkey) bought the internet site from Hong Kong in order to stop this unloyal competition.

Annex 4 : Institutions and procedures of antitrust law

Institution : Turk rekabet kurumu (Turkish Competition Authority) : www.rekabet.gov.tr
Procedures : cf. Decree-Law n° 555, Part 4, Section 1

Annex 5 – Consumers and Market surveys

Annex 6 – Literature references

Please indicate the references of books or papers devoted to the legal and institutional issues of GIs in your country, with a short abstract of their content.

� In the sense of the "Review under Article 24.2 of the Application of the Provisions of the Section of the TRIPS Agreement on Geographical Indications", Note by the WTO Secretariat ((IP/C/W/253): “This category of means of protection for IGOs [Indications of Geographical Origin] covers laws which, while not specifically providing for the protection of IGOs, prohibit business practices which can involve the misuse of IGOs. A broad range of laws of this nature [may be] referred to, many relating to the repression of unfair competition or the protection of consumers either in general terms or more specifically in regard to such matters as the labelling of products, health protection and food safety.”


� IP/C/W/253: “Trademark law may provide two types of protection for IGOs: on the one hand, protection against the registration and use of IGOs as trademarks; and, on the other, the protection of IGOs against unauthorized use by third parties. This category also includes collective and/or certification marks.


� IP/C/W/253: “[This] category covers […] laws specifically dedicated to the protection of IGOs or…  provisions providing for special protection of IGOs contained in other laws, for example on trademarks, marketing, labelling or taxation. Some of these means provide sui generic protection for IGOs that relate to products with specifically defined characteristics or methods of production; other means apply without such specific definitions.”


� "The registration of a trademark for wines which contains or consists of a geographical indication identifying wines or for spirits which contains or consists of a geographical indication identifying spirits shall be refused or invalidated, ex officio if a Member's legislation so permits or at the request of an interested party, with respect to such wines or spirits not having this origin."


� We call “interprofession” a multi-professional institution that has no commercial statute and whose mission is to co-ordinate the market operations between at least two levels of a given food product supply chain. An “interprofession” is generally an association that is composed of two bodies or more (such as producers, processors, traders, sometimes retailers…), which may negotiate and make decisions in order to improve the collective efficiency of the supply chain. (In France and Switzerland : interprofessions ; in Italy : consorzio ; in Germany : Branchenorganisationen).
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