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Theme 3 : Conceptual framework “ development of a meaningful
framework for explaining and predicting olp usage”

1) Explaining olp usage ...

11) In terms of research methods ...

As Angda pointed out in the synthes's, most of reporting scientific studies stress the point on quantitative
methods (factor, clugter, conjoint analyss, contingent va uation, hedonic pricing). On the one hand,
sociologica-anthropologica inspired studies see consumer’ s behaviour as embedded (determined) in
culturd framework while on the other hand economica-marketing inspired studies see consumer’s
behaviour as determined by rationd trade- offs at the point of purchase.

Thelack of quditative gudiesis rdlevant.

While describing research methods and questions in the field of marketing, Ladwein (1999) points out
both the complexity of purchase decision and the need of adressing this question (research methods) in
terms of multidisciplinerity.

We should focus on quditative methods stressng on the following points :

- descritption of food networks

- as configurations on which consumers lean on to make their “ own” decisonon
what and how eating ? (sociologica approach / Actor Network Theory)

- as configurations partly bulding food demand

- describing food trgectories of individuas (anthropologica gpproach) in which the
individuds frequently deals with the nature of the link he builds with food (reflexive work
with meaning and rdaions to others (other individuas and animals).
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12) In terms of conceptual framework

As Angedla pointed out in the synthesis, alarge number of consumers are interested or have ahigh level
of attention for origin, but the latter is often quoted as a product attribute among others.

Aspointed out in 11), | think we' d better consder consumer’s activity as a permanent reflexive work
both embedded and defined through both socia networks and an individud trgjectory.



The research question of origin could be integrated in the broader research question of food

- in acontext of risk where origin is a product attribute among others partly building
consumers' relation to food.

- and new demands like animd welfare, environmenta concerns.

In that perspective, the relaion of individuasto food is partly defined by the context which gives trends
(new demands, environmenta concerns, risk) and the trgjectory of individuas which shapesthe relation
between the self and what he edts.

Our conceptud framework could be seen as

- The generd question of food (context and individud trgectories). How is demand built in that
Specific context ?

- The specific question of product (kind of product attributes (origin)) How originis (or is not)
becoming a rdevant atribute for consumers.

Asyou see, research methods and conceptua frameworks are linked.
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13) Explaining olp behaviour (usage)

As pointed out before, research questions and conceptua frameworks are linked. If so, is our matter
explaning OLP behaviour or understanding it in terms of individud trgectories embedded in socio-
cultural networks and a more generd context (risk and nature of the relation) in which food is probably
more and more seen as a problematic object affecting the perception of what we are (or not), and what
are our rdations with others (individuds, animals)?

14) Conclusions (questions)

Explaining or understanding olp usages?

Rationdlity and behaviour or socio-cultural networks and individud trgjectories ?

Buying Origined Labelled Products or ingested objects defining the relation between an individud and
what he eats?

Behaviour, choice and rationdity or permanent reflexive work ?
Explaining or understanding before predicting olp usages ?
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